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Research Workshop Series
Academic Research in Virtual Reality (VR)

Date: 1 September 2022 (Thursday)
Time: 2:00 p.m. to 5:00 p.m.
Mode: Online (Zoom video conferencing)

Language: Cantonese

Speaker:

Dr Man-lai CHEUNG

Assistant Protfessor
Department of Marketing
The Hang Seng University of Hong Kong

Biography:

Dr Man-lai CHEUNG is an Assistant Professor of the Department of Marketing, The Hang
Seng University of Hong Kong. His main areas of research interest include brand
management, social media marketing, influencer marketing, value co-creation and VR
tourism, with a particular focus on issues of consumer-brand engagement. One of his research
articles won an award for Outstanding Paper in 2021 Emerald Literati Awards. His research
publications have appeared in Journal of Retailing and Consumer Services, Internet Research,
Journal of Hospitality and Tourism Research, Computers in Human Behavior, Journal of
Product and Brand Management, European Business Review Marketing Intelligence and
Planning, Asia Pacific Journal of Marketing and Logistics and Australasian Marketing Journal,
among others.

This project is fully funded by the Quality Enhancement Support Scheme
[Project: Development of Virtual Reality (VR) Systems for Business and Tourism Educaton (T01/QESS/2021)].

For enquiries, please contact
3746-0065 or gessvr@speed-polyu.edu.hk
JOIN US

RSVP
Free registration: forms.gle/DqjJTrZqd20J5NLq6
Website: vrlab.cpce-polyu.edu.hk




